
Year 12 Media Studies Induction Assignment 2020 
 
These assignments have been designed so that we can assess what you can do. 
Don’t worry - we realise that most of you have limited experience of Media Studies and we 
have set the tasks with this in mind. However, remember that you are starting an A Level course 
and we ask for good quality responses.  

 
 

Task 1: ‘Advertisement and Marketing’ 
Compare and contrast how effective two advertisements are in selling their products to the 
audience. 
You should spend up to 6 hours on this part of your assignment and bring it with you to the 
first lesson back in September 
 
Choose two adverts. These could be for different products from different platforms, or the same. For 
example, commercial advertising for consumer goods from either print, online and/or audio-visual 
advertising.  
 
Write a comparative analysis of the adverts, in essay form. You should aim to write a minimum of 
1,000 words and a maximum of 1,500 words. You may include screen shots and images to illustrate 
your points. Please include print outs, screen shots or web links for your chosen adverts along with 
your essay. Remember that media is an essay-based subject, so the quality of your written expression 
is important. 
 

Step By Step Analysis: 
 

 Introduction- write an introduction with an overview of each advert. What products are being sold, 
what type of platform is this advert from, why did you choose it? 

 Media Industries- who is behind each advert (creating and funding)? What do you know about each 
brand and their ideology?  

 Media Contexts- when, where and how were the adverts released and does this have an impact on 
the success of the advert? 

 Media Audiences- who do you think is the intended target audience of each advert? Consider age, 
gender, status, wealth, interests, culture etc. 

 Media Representations- Who or what is the main focus of the advert? Do they use 
characters/people/animals/ cartoons/celebrities? Why, what is the intended effect? How is each 
product represented and why? 

 Media Language- deconstruct the adverts, considering the codes and conventions used to sell the 
product. Here are some ideas: 
What is the narrative (storyline)? Consider the brand and/or product name - What connotations does 
this name have? Is there a Slogan? What does it say? What techniques are used? What is the intended 
effect? Does the advert include a logo? Is it an image, lettering, graphic or something else? How is it 
presented to the audience in the advert? How are colour and lighting used? Is there a colour scheme? 
Identify interesting camera angles and shots and explain the effect of these. Is there any use of 
sound, dialogue or music that adds to the effect? What typography (font style, shape, size) is used 
and why? Explore the mise-en-scene (everything in the shot) props, set, costume, makeup and overall 
layout.  

 Conclusion: How do all the above features help to sell the product? How do they get the audience’s 
attention?  How do they ‘sell’ the product to the audience? Which one is more effective and why? 

 



Task 2: Introduction to the film industry 

 

You should spend up to 6 hours on this part of your assignment and bring it with you to the 
first lesson back in September 
 
A large part of your year 12 lessons will be about exploring how the film industry functions. You will be 
completing a cross-media study that develops your awareness of films and the industry that makes 
them and their marketing strategies. Your induction assignment is designed to introduce you to this 
area of Media and prepare you for your set products. 
 
Firstly, spend some time exploring some of the most critically acclaimed films. Use the links to see 
what films have received accolades within the film industry.  

 https://www.imdb.com/chart/top/ 
https://www.rottentomatoes.com/top/bestofrt/ 
https://www.empireonline.com/movies/features/best-movies-2/ 
 
Select one of these films (Not ‘Black Panther’ or ‘I, Daniel Blake’ as we will be studying these in 
class).  You will be completing a cross-media project on this film so make sure it is one you are 
interested in. It should also be a film you’ve not seen before. All work on this film needs to be kept 
on A4 paper that can be put into your media folder when lessons start.  
 

1) Research your film and find out the following information:  

 Which Media companies were involved in making the film 

 Who directed the film and what else have they directed? 

 Which actors are in the film and what else have they acted in? 

 What awards did the film receive? What was it nominated for? 

 How much was the budget for the film?  

 How much did the film earn at the box office? 

 Which streaming sites it is accessible on? 

 What is the genre of the film and how does it meet the conventions of that genre? 

 Which other films of the same genre do you know/have you researched? 

 What other films have been made by the same production company? 
 
This information will make up the first page of your project so present it clearly and neatly.  
 
2) Watch the film and/or read a summary of the plot, a positive review of the film and a negative 
review of the film. 
 
Next, find a print advertisement for the film. You will need to print it (ideally in colour, but don’t 
worry if this is not possible) with room to write around it as you will be annotating this poster. 
 
Read through the features of a poster- https://www.webdesignerdepot.com/2011/02/7-elements-
of-a-great-movie-poster-design/ 
 
Annotate the poster with these features and make interpretations about their uses. This will be 
the second page of your project. 
 

3) Watch the official trailer for the film you have chosen. You should watch it a number of 
times. Write an evaluation of the trailer: 

 Is it successful in engaging the audience?  

 How is it successful?  

https://www.imdb.com/chart/top/
https://www.rottentomatoes.com/top/bestofrt/
https://www.empireonline.com/movies/features/best-movies-2/
https://www.webdesignerdepot.com/2011/02/7-elements-of-a-great-movie-poster-design/
https://www.webdesignerdepot.com/2011/02/7-elements-of-a-great-movie-poster-design/


 What could be done to make it more successful?  

 How has it used sound?  

 What information does it give the audience? 

 What information does it leave out? Why does it leave it out?  
  

This evaluation is the third page in your project and should be between 300 and 500 words. 
 

4) Find two online examples of marketing for your film. This could be websites, hash tags or 
social media presence.  The next part of you project needs to be a comparison of these two 
online marketing strategies. You can compare: 

 Features 

 Successfulness 

 Audience engagement  

 Relevance to film  
 
This comparison will form the fourth page of your project and should be between 300 and 500 
words. 
 
 

5)  Make your own piece of marketing for this film. It could be a print poster, trailer or online 
strategy or it could be something unique and specialised to the film you’ve chosen.  

 
This final page of your project is optional. If you have run out of time completing the other four 
parts, don’t panic! But if you are feeling creative, you can really wow us with this final piece! 
 
Project Check List 

o Film facts from your research 
o Annotated film poster 
o Film trailer evaluation  
o Online marketing comparison  
o Your own marketing strategy  

 
 
Please make sure you have both of these assignments with you in the first lesson back in September. 
 
If you have any questions, you can email Miss Chilton about Task 1 or Miss Wahl about Task 2. 
 
hc@monkswalk.herts.sch.uk   
 
nawahl@monkswalk.herts.sch.uk 
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